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– To what extent and under which 

conditions is spatial mobility an 

asset for migrant 

entrepreneurs?

– What kinds of spatialities and 

dependencies emerge through 

the entrepreneurial activities of 

migrants?

– The cross-border engagement of 

migrant entrepreneurs often 

transcends the home ⎯ host 

country binary. 

– Spatial mobility can only be 

considered an asset for migrant 

entrepreneurs if they are in control 

of their (im)mobilities, if such 

(im)mobilities match their socio-

economic needs and personal 

aspirations, and if they can move 

safely.

– Persistent place-based 

inequalities and unbalanced power 

geometries: Social position, 

location in geographical space and 

strategies are three crucial 

dimensions to understand the ability 

of migrant entrepreneurs to 

transform their spatial mobility into 

social mobility.
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– Diverse strategies (informal, digital, 

transmobilities) enable migrant 

entrepreneurs to overcome 

constraints and expand their 

options over time. Risks involved.

– The aspirations of migrant 

entrepreneurs are not merely 

financially motivated: personal 

fulfillment, reconciling family and 

paid work, aiding home countries or 

communities, resisting armed 

violence are important motivators.


